The Impact YouTube video optimisation cheat sheet —

A Step by Step guide to getting the most out of your YouTube videos.

Once your channel and profile are set up you are ready to start uploading video content to it. In case you have
missed out on our YouTube channel set up guide, you can read up on it <a>here</a>

First of all, you need to understand the YouTube ranking factors, which are as follows:
1. Search relevancy

2. Video engagement
3. Channel/ video authority

In this overview we will only cover the basics of search relevancy. If you would like further insight into
YouTube ranking strategies and how to create video engagement, please do contact us for a consultation.

SEARCH RELEVANCY

You can inform YouTube via the Title, video description and tags what your video is about. When a user
searches for a certain word or phrase (keyword/ key phrase) YouTube will look for videos which have been
optimised for this particular search term.

To achieve maximum optimisation impact any video should be optimised for one key word/ phrase only.

VIDEO OPTIMISATION
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Overall, YouTube loves engagement. So by default you should allow users to comment on and rate your videos
or otherwise engage with them to their hearts’ content.

Video responses

You should definitely allow other YouTube users to post video responses to your videos — they are a
substantial part of advanced ranking strategies. However, you should always approve them first. Set your
settings to “Yes, allow responses after | approve them.”

Embedding

Similar to video responses, you are keen for others to embed your video on their blogs/ websites etc. Set your
default setting to “Yes, external sites may embed and play this video.”
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Video thumbnails
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Choose a thumbnail for your video
Choose avideo still to represent your video in search results and other displays. Note: it can take up to 36 hours for your image to be updated
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For basic YouTube users the choice of thumbnails is unfortunately limited to 3 (which are predefined by
YouTube). Ideally, you should choose a thumbnail which is colourful and interesting and draws the viewer in.
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Ensure that the location of where the video was recorded is correctly set. This information could become
relevant if users are looking for a video from a specific corner of the Earth.
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Title, description, categories, tags and license
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Title
For best optimisation practise the title should start with your desired keyword/ phrase. If possible, do

incorporate the keyword/ phrase a second time (you can use a variation of exact term). Moreover, you should
try to add a “WOW factor” also.

Formula: “Keyword” + WOW factor (+”Keyword”)

For example:
Weight Loss: How to loose weight in 2 min.
Weight Loss (key phrase): How to loose weight (key phrase) in 2 min (WOW factor)

Description

The description may/ should be rather lengthy in order to be able to incorporate the keyword/ phrase as often
as possible without the text becoming illegible to the human reader. Always include links to your website and a
Call to Action.

Tags

The most important trick to know about tags is that you have to write any term consisting of more than one
word in quotation marks. Tags are space separated and the only way for YouTube to differentiate between a
keyword and a key phrase is when the words belonging to the phrase are written in “...”.
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For example:
“Video marketing” marketing “YouTube marketing”

Write your tags in order of their importance. Aim for a minimum of 10 keywords/ phrases, but only use as
many as are really relevant to your video.

Categories
The best practise to use the video categories is to be consistent. Use the same category for each video you
upload.

License

Since June 2011 YouTube gives users the option to upload videos under the Creative Commons license. This
means that content creators can grant someone else permission to use (remix) their work as long as full credit
is given.

If you do not want your videos remixed by somebody else, ensure that you choose the ‘Standard YouTube
license’ on your video's settings.

In case you have missed out on our YouTube Channel cheat sheet — A Step by Step guide to optimising your
YouTube channel - please go to our website to download.

Now that you know everything there is to know about the basic optimisation techniques for your YouTube
channel as well as videos, it is time to figure out how to get your videos seen!

For a free consultation call our team today on +44 (0) 20 77 29 59 78 or email marliese@impactideas.co.uk

H Marliese Andexer has an extensive background in all aspects of the web and social media.
- Her current focus (and love) is video marketing and how to best leverage the exciting

= medium to create exposure for arts related organisations and businesses. Marliese is
A Impact Marketing’s project and video production manager. Twitter: @rulabrownUK
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